
2018  

INVESTOR CONFERENCE 

2018/10/23 



LEECHI GROUP 

Taiwan 
Changhua Factory 

Taiwan 
Nantou Factory 

China 
Kunshan Factory 

Company Structure 



• Our His tory：  

LEECHI was founded in May 1973. Our business includes design and manufacturing 

of bicycle components as well as other industrial parts. 

 In Nov 1995, LEECHI went IPO and was listed in Taiwan Stock Exchange, with the 

listing code “1517”. 

• Corporate  Governance ：  

LEECHI follows worldwide management policy, including regular internal/external 

audit, and standardized financial reports. With the setup of company spokesman and 

effective communication methods, the board and corporate officers recognize that the 

long term interests of the company are advanced when they are responsive to the 

voices of customers, suppliers, employees and shareholders. Throughout the years, 

LEECHI has also acquired certification for ISO- 9001、ISO- 14001、OHSAS- 

18001、TOSHMS & AS- 9100. 

Company Overview 



• Company Pr inc ip les：  

The management team understands the need to change and the need for stability. 

With this philosophy, LEECHI has weathered through multiple industry cycles and 

continues to grow with sustainability.  

 

Company Overview  con t ’ d  



Branding & 
Marketing 

Driven by 

Innovation 

Strong 
Financial 
Structure 

Vertically 

Integrated 
Production and 

CTO Service 

Company Strength 



Product Offering 
-Products include Brake & Lever、Seat Post、Stem 、Handle Bar 、Hub、Forged parts & more. 



EUROBIKE AWARD ＆ TAIPEI CYCLE d&i awards 

 

Innovation and Awards 



Various Processes：forging, die-casting, precision CNC, heat- 

treatment, composite forming, etc. 

 

 

 

 

Core Competence –  Product ion  & Serv ice  



Distribution Channels & Services  



Sponsorship & Marketing 



• The 2017 UCI BMX World Championships：Elite Women  

     Alise Post (USA) 

 

 

 

 

 

• Polygon UR team 

 

Sponsorship & Marketing cont’d  



T h e  s e l f - o w n e d  b r a n d  “ P R O M A X ”  h a s  b e e n  r e c o g n i z e d  g l o b a l l y  a s  a  

p o p u l a r  c h o i c e  i n  m i d - h i g h  e n d  b i c y c l e  c o n s u m e r  m a r k e t  f o r  o v e r  2 5  

y e a r s .  

 

Branding 



CSR & Community engagement 
B y  g i v i n g  o u r  t i m e ,  r e s o u r c e  a n d  t a l e n t  ,  L e e c h i  a n d  i t s  
e m p l o y e e s  a r e  d e d i c a t e d  t o  c o n t r i b u t i n g  b a c k  t o  t h e  
s o c i e t y,  f u l f i l l i n g  t h e  c y c l e  o f  s u s t a i n a b i l i t y.  
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Operation Highlights  



2013 2014 2015 2016 2017 

Sales Revenue 3,876,161 3,882,822 3,472,526 2,851,336 2,813,640 

Gross 
Margin(%) 

16.18 15.15 14.14 11.86 13.92 

Operating 
Income  

292,596 240,837 114,742 -57,435 -6,152 

Net Income 393,796 265,157 153,737 10,387 -49,106 

EPS (NT$) 1.52 1.01 0.61 0.06 -0.18 

Cash Div.(NT$) 0.5 0.5 0.5 0.2 0.2 

Financial  Highlights  
Conso l i da t ed  Incom e  S t a t em ent s  Unit: NTD(thousands)  



1/1/2018~6/30/2018 % 1/1/2017~6/30/2017 % +/-% 

Sales Revenue 1,428,685 100% 1,391,762 100% 4% 

Gross Margin(%) 117,218 8% 209,520 15% -7% 

Operating Income  -82,360 -6% 25,647 2% -8% 

Profit from continuing 
operations 

92,425 6% 68,818 5% 1% 

Loss from discontinued 
operations 

-698 -% -132,135 -9% -% 

Net Income 91,727 6% -63,317 -4% 10% 

EPS  from continuing 
operations 

0.4 0.34 

Total basic earnings per 
share 

0.4 -0.24 

2018 2 rd Conso l i da t ed  F i nanc i a l  S t a t em ent s  

Unit: NTD(thousands)  
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